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CHAIRSPERSON'S CORNER

Got Risk?

By Donald F. Mango

THE ACTUARIAL PROFESSION has long en-

joyed a strong professional presence and voice. True, we
could probably stand to act more unified at times, but we
do have a coherent professional “brand,” which is well
represented by the image of the actuary campaign (www.
imageoftheactuary.org/). We will definitely look to lever-
age this brand as we aim for actuaries to have a leadership
position in ERM.

While the image campaign does include ERM expertise
under the brand proposition, it is primarily a resource for
actuaries to promote themselves and the profession. If
actuaries want to lead the evolution of risk management,
we must effectively promote what we bring to the table.
This means publicly stretching ourselves more than we
ever have by actively promoting our skills and value.
ERM is a hotly contested, lucrative, burgeoning field,
flush with well-armed competitors who will not volun-
tarily concede us territory, even if we believe our leader-

ship proposition to be

self-evident. We will

have to earn it in the

public image in the ERM space. This will be less about
technical journal articles and seminars, and more about
trade publications and interviews. We will need to step
outside our comfort zone.

Speaking of steps, we actually recently took an excel-
lent first one, when the JRMS, along with the SOA
Investment Section, the International Network of
Actuarial Risk Managers (INARM), and the Enterprise
Risk Management Institute International (ERMII), sent
out a call in late October seeking short essays on the
financial crisis. The essay format was chosen spe-
cifically to provide for concise expression of individual
expert views.

The response was a happy deluge of high quality submis-
sions, from which a crack team of volunteers (assisted by
SOA staff)' selected and categorized the best thirty-five
for publication. The final product can be found on the
SOA Web site at www.soa.org/essays.

I encourage everyone to take a look. The essay format
makes for easy piecemeal reading (a necessity for me in
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tagline—"“Got Risk? Get an Actuary.”
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It is well and good to want to be indispensable in the
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we have done much in ERM to educate our members
and create technical content, we now need to bolster
the public perception of actuaries as risk management
professionals. I boldly suggest we make this a stretch

goal for ourselves in 2009: to elevate our profession’s
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