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SOCIETY OF ACTUARIES
Antitrust Compliance Guidelines

Active participation in the Society of Actuaries is an important aspect of membership.  While the positive contributions of professional societies and associations are 
well-recognized and encouraged, association activities are vulnerable to close antitrust scrutiny.  By their very nature, associations bring together industry competitors 
and other market participants.  

The United States antitrust laws aim to protect consumers by preserving the free economy and prohibiting anti-competitive business practices; they promote 
competition.  There are both state and federal antitrust laws, although state antitrust laws closely follow federal law.  The Sherman Act, is the primary U.S. antitrust law 
pertaining to association activities.   The Sherman Act prohibits every contract, combination or conspiracy that places an unreasonable restraint on trade.  There are, 
however, some activities that are illegal under all circumstances, such as price fixing, market allocation and collusive bidding.  

There is no safe harbor under the antitrust law for professional association activities.  Therefore, association meeting participants should refrain from discussing any 
activity that could potentially be construed as having an anti-competitive effect. Discussions relating to product or service pricing, market allocations, membership 
restrictions, product standardization or other conditions on trade could arguably be perceived as a restraint on trade and may expose the SOA and its members to 
antitrust enforcement procedures.

While participating in all SOA in person meetings, webinars, teleconferences or side discussions, you should avoid discussing competitively sensitive information with 
competitors and follow these guidelines:

• Do not discuss prices for services or products or anything else that might affect prices
• Do not discuss what you or other entities plan to do in a particular geographic or product markets or with particular customers.
• Do not speak on behalf of the SOA or any of its committees unless specifically authorized to do so.

• Do leave a meeting where any anticompetitive pricing or market allocation discussion occurs.
• Do alert SOA staff and/or legal counsel to any concerning discussions
• Do consult with legal counsel before raising any matter or making a statement that may involve competitively sensitive information.

Adherence to these guidelines involves not only avoidance of antitrust violations, but avoidance of behavior which might be so construed.  These guidelines only 
provide an overview of prohibited activities.  SOA legal counsel reviews meeting agenda and materials as deemed appropriate and any discussion that departs from the 
formal agenda should be scrutinized carefully.  Antitrust compliance is everyone’s responsibility; however, please seek legal counsel if you have any questions or 
concerns.
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Presentation Disclaimer

Presentations are intended for educational purposes only and do not replace 
independent professional judgment. Statements of fact and opinions expressed are 
those of the participants individually and, unless expressly stated to the contrary, 
are not the opinion or position of the Society of Actuaries, its cosponsors or its 
committees. The Society of Actuaries does not endorse or approve, and assumes no 
responsibility for, the content, accuracy or completeness of the information 
presented. Attendees should note that the sessions are audio-recorded and may be 
published in various media, including print, audio and video formats without further 
notice.
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No magic needed: 
The predictive powers of SDOH data

Jim Dolstad, ASA, MAAA, FCA
Vice President, Payer Actuarial
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Jim Toole, FSA, CERA, MAAA

The Impact of 
Loneliness on 
Longevity



Introduction
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Introduction
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What is “loneliness”?

Socially Engaged Isolated & Alone



How does loneliness differ from depression?

Introduction
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Loneliness Depression



How does loneliness differ from being alone? 

Introduction
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Alone Lonely



Introduction

What are “social networks”?
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PrimarySpouse or 
partner

Secondary Children, Extended 
Family & Friends

Tertiary Your Community



Introduction

Social networks and retirement planning
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Retirement

Financial Security Physical Health

Social Capital



Who is 
Impacted?
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Who is Impacted?
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HONG KONG, 
CHINA

Older women living 
alone are being 
forgotten.



Who is Impacted?
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FRANCE

Eight consecutive days of temperatures 
more than 40C, or 104F

France Heat Wave of August 2003

14,802
heat-related deaths

80% 
of Deaths > 75 Years 

Old

Infrastructure & public health 
not accustomed to heat



Who is Impacted?
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JAPAN

Kodokushi
“lonely deaths” among the elderly

Hikikomori
“pulling inward, being confined”



Who is Impacted?
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UK
U.K. – Ministry of Loneliness



Who is Impacted?
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UNITED STATES

Elder Orphans



Why Should 
Actuaries Care?
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Why Should Actuaries Care?
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The Impact

Lack of self-care – compounding 
disease that grows

Inability to react in emergency 
situations (i.e. slip & fall, 
heatwave, etc.)

Availability of transportation & 
mobility services

Legal & care issues as the 
demand for LTC is increasing, 
but facing supply shortage 
and increasing costs.



Why Should Actuaries Care?
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Why Should Actuaries Care?
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More so than just actuaries – why should anyone care?

It will impact 
insurance 
products



Programs & 
Policy
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Programs & Policy
Real life solutions – Hen Power!!
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Programs & Policy
Combining Child Daycare and Nursing Homes
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Programs & Policy
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Intergenerational Housing

Fosters interaction of social programs that engage and support all age 
groups to improve the lives of children, youth and senior adults.



Summary
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Age, location, socioeconomic factors

Age, Location, Depravation

Age &Location

Age

Some Factors Change Things



THE COLOUR OF 
CORONAVIRUS
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“Twenty some hospitals 
have closed in New York 
City alone over the last 

two decades, most located 
in low-income 

communities. Statewide 
the number of hospital 

beds per-capita has fallen 
by 13% since 2010” 
Wall Street Journal 03/25/2020
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LOWER 
INCOME 

AMERICANS 
HAVE LOWER 

TECH 
ADOPTION 
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• County Health Rankings graphic?

• Community photo - neighborhood



Photo of SDOH; one person’s story



• Outcomes measurement; healthcare; patient



.

Balance sheet; grant; nonprofit



• Food bank, transportation, housing



• Healthcare; hospital, insurance



Status Quo; business case



• Measurement



• Investment; Actuaries



• Creativity



• Value; money?



• Horizon/timeline



• Rising Tide Lifts All Boats



• Balance Sheet



• Line outside unemployment office? Page loading?



• Board room; CEO
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